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The goal of every Realty ONE Group real estate professional is to provide phenomenal and seamless service for their clients to ensure the transaction will be a success from 
start to finish. We do this by providing unmatched, yet accessible, technological tools and behind-the-scenes support that allows them to engage and feel empowered in 

representing you and your listing. 

At Realty ONE Group, we believe in providing a YOU-First Focus to our real estate professionals so that they in turn can provide you with that same 
attention. 

C h i e f  E x e c u t i v e  O f f i c e r

Opening doors for everyONE, everyday!



Prepared For:
Potential Home Seller



UNDERSTANDING 
YOUR WANTS, 
NEEDS, AND 
EXPECTATIONS
My goal as a professional is to sell your property for the most amount of 
money in the least amount of time.

Prepared By: Daniel Collins REALTOR®

Contact info: daniel@rogmd.com / 928.230.5168

mailto:daniel@rogmd.com


/ WHAT DO YOU WANT?

What do you look for in a Real Estate Agent? 

• What is most important to you? Why?

• How many Agents are you considering?

• Team approach vs. Individual agents

• How does it feel to be selling?

• What are your expectations during the sales process?

• Would you feel comfortable with us if we could fulfill these areas?



/ WHAT BUSINESS ARE WE REALLY IN?

• Sales

• Real Estate

• People Business

•Marketing

• Part Time Vs Full Time

• Sell Vs. List



87% of homebuyers come from 3 sources

HOW BUYERS FIND HOMES



/ MARKETING BASICS

• PRICE: Does it make sense?

• PRODUCT: How does it compare to the market?

• PLACEMENT: Where will your message be seen?

• PROMOTION: How will the message be seen?

• PROSPECTS: Who are your potential buyers?

• New Age: Social Media and Web Presence

• 95%+ of buyers shop online FIRST!





/ PRICING YOUR HOME TO SELL

•LOCATION

•CONDITION OF PROPERTY

•SUPPLY & DEMAND

•ECONOMIC TRENDS

•STRATEGIC NEGOTIATIONS



• Signed Listing Agreement

• Yard Signs & Lock Box

• Flyers

• Text Message Sign Riders

• MLS Exposure – WARDEX and NAAR

• Office Tours & MLS Tours – “Broker Opens”

• Professional Photography

• YouTube Videos – “Virtual Open Houses”

• Staging?

Phase 1 Marketing
Strategy



• Targeted email campaign to 1,000’s 
of contacts

• Email campaign to local REALTOR® 
community

• Online listings to my websites and 
blogs

• Direct Mail postcards to 
neighborhoods

• Syndication to top real estate sites

DANIEL COLLINS
(928) 275-1152

Phase 2 
Marketing



Social media is a powerful and engaging tool, and we will 
utilize all the necessary social media platforms in tandem 
with our ONE App and global listing syndications to market 
your listing to a wider audience, starting with the Open 
House to generate interest. 

SOCIAL MEDIA



/ PHASE 3 MARKETING

• Price Adjustments – Depending on 

showings

• Open Houses

• Special Events

• Print media – weekly newspaper

• Continual online market exposure

• Craigslist.org Domination! 

• 20 Billion Views per month

• Highly effective in reaching our area 

of markets



/ KEYS TO SUCCESS

• Communication and feedback à showing suite, Brivity

• Market Analysis – staying ahead of the market

• Weekly Email updates – Zillow & Trulia reports

• Knowledge of changing markets

• TOP Selling Team

• We sell homes for MORE $$$ in LESS time!

“PRICE IS ONLY AN ISSUE IN THE ABSENCE OF VALUE”



IF YOU’RE NOT SATISFIED…
FIRE US!





• Most Recommended Team - 5 stars!

• Top AZ real Estate Team by sales – Real Trends

• Zillow.com

• Trulia.com

• Yelp.com

• Commission: 6% or reduced to only 5% if we sell it!



THANK YOU
for the opportunity!


